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Summary 

Estimates of alcohol consumption in surveys are derived from assumptions about the 

alcohol content of different types of drink, combined with information from the 

respondent about the volume drunk. Because alcoholic drinks vary widely in their alcohol 

content, what people drink has to be converted into equivalent standard units.  

In recent years new types of alcoholic drink have been introduced, the alcohol content of 

some drinks has increased, and alcoholic drinks are now sold in more variable quantities 

than used to be the case. It has therefore been necessary to reconsider the assumptions 

made in obtaining estimates of alcohol consumption. 

This paper describes improvements in the method used for converting the information 

provided by survey respondents into standard alcohol units, updating estimates of average 

alcoholic strength for different types of drink, and taking better account of volumes drunk. 

It has been agreed that these changes will be introduced on all government surveys where 

appropriate. The main factors taken into account are: 

• increases in the size of glass in which wine is served on licensed premises; 

• the increased alcoholic strength of wine; 

• better estimates of the alcoholic strengths of beers, lagers and ciders. 

Questions on drinking are currently included in the General Household Survey (GHS), the 

Health Survey for England (HSE) and the ONS Omnibus Survey. Currently, all three 

surveys determine the amount of alcohol drunk on the heaviest drinking day in the 

previous week, and in addition, the GHS and the Omnibus also derive estimates of average 

weekly alcohol consumption.   

Applying the new methodology to 2005 data shows that there has been some 

undercounting of the number of units in certain types of drinks - predominantly wine, but 

also, to a lesser degree, beer, lager and cider. Overall, the change in method increases 

average weekly alcohol consumption by about one third, from 10.8 units to 14.3 units. 

Since a higher proportion of women's than of men's consumption is wine, the increase is 

proportionately greater for women: men's consumption increases by about one quarter, 

from 15.8 to 19.9 units, women's by just under one half, from 6.5 to 9.4 units. The effect of 

the change is similar for the amount drunk on the heaviest drinking day in the previous 

week. 

It should be noted, however, that changing the way in which alcohol consumption 

estimates are derived does not in itself reflect a real change in drinking among the adult 

population.  
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1: Background 

Estimates of alcohol consumption in surveys are derived from assumptions about the 

alcohol content of drinks, combined with information from the respondent about the 

volume drunk. Because alcoholic drinks vary widely in their alcohol content, what people 

drink has to be converted into equivalent standard units: a standard unit is the amount of 

a particular drink that contains the equivalent of 10ml of ethyl alcohol1. When drinking 

surveys were first carried out in the 1970s, the assumption that one unit was found in a 

half pint of beer, a glass of table wine, a small glass of fortified wine, and a single measure 

of spirits was reasonable. Since then, however, and particularly in recent years, new types 

of alcoholic drink have been introduced (such as alcopops, coolers, designer drinks), the 

alcohol content of some drinks has increased, and alcoholic drinks are now sold in more 

variable quantities than used to be the case.  

Government-sponsored surveys have made some efforts to keep pace with these changes. 

However, they are carried out for different purposes, and generally develop independently 

of each other, so they do not now all make exactly the same assumptions in estimating 

alcohol consumption: this may affect the comparability of results between surveys. 

Furthermore, some of the assumptions being made may no longer be appropriate, given 

the extent of the changes noted above. 

This paper considers the issues, and describes the improvements in methodology that 

have been agreed, and their implications, both for the way in which information about 

drinking is collected, and on the estimates themselves. It does not, however, attempt to 

address problems of under-reporting of alcohol consumption. 

 
1 Thus a half pint of beer (284ml) with an alcoholic strength of 3.5% contains 9.94ml of ethyl alcohol. 



2: Survey information about drinking 

Estimating alcohol consumption from survey data: updated method of converting volumes to 
units 

Office for National Statistics: December 2007 3

2: Survey information about drinking 

Surveys collecting drinking data 
Surveys of drinking have been carried out in Great Britain since the 1970s, when a number 

of ad hoc surveys were carried out to identify patterns of alcohol consumption and 

measure how much people drank. Other ad hoc surveys were subsequently carried out, 

primarily to assess the effects on drinking of changes in licensing legislation in Scotland 

and in England and Wales.  

Questions on drinking were first included in the General Household Survey (GHS) in 

1978, to begin monitoring trends in the alcohol consumption of different groups in the 

general population. In recent years the GHS has also been used to monitor the extent to 

which people follow recommendations from the medical profession about safe levels of 

drinking. The Health Survey for England (HSE) has included questions on drinking since 

it began in 1991, primarily so that the associations between alcohol consumption and 

health could be studied. These two major continuous surveys currently cover drinking in 

each annual round. Currently, both surveys determine the amount of alcohol drunk on the 

heaviest drinking day in the previous week, and in addition, the GHS uses the quantity 

frequency method (see below) to derive estimates of average weekly alcohol consumption. 

The ONS Omnibus Survey has included similar questions on alcohol consumption since 

1997, but because of its small sample size compared with the GHS and the HSE, it is used 

primarily to monitor changes in awareness of drinking-related matters such as alcohol 

units, recommended maximum safe drinking limits and unit labelling of alcoholic drinks. 

Other surveys of adults include questions on drinking from time to time, such as the five-

yearly surveys of infant feeding, diet and nutrition surveys, and surveys of psychiatric 

morbidity. These do not necessarily use the same types of measure as do the continuous 

surveys: the psychiatric morbidity surveys, for example, concentrate on binge drinking. In 

addition, the series of surveys of smoking, drinking and drug use among secondary school 

children (now carried out annually) include questions about what was drunk last week. 

The three major surveys described earlier are the focus of this report, although it is 

expected that the improvements in methodology discussed are also likely to be relevant to 

other surveys of which drinking is a component. 

Quantity-frequency method 
This method provides a measure of drinking which averages out behaviour over a period 

of time. It was initially developed to enable people to be classified into broad groups 

according to how much they drink - infrequent light, frequent light, moderate, and heavy - 

but following a review of the questions in the mid-1980s2, the detailed information 

collected has mainly been used to give estimates of usual weekly consumption. 

 
2 General Household Survey 1986, Supplement A: Drinking HMSO 1989. 
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The quantity-frequency measure has been used by the General Household Survey since 

1978, by the Health Survey for England from 1991 to 2002, and by some other surveys of 

which drinking is a component. Respondents are asked how often over the last year they 

have drunk each of a number of different types of drink, and how much they have usually 

drunk on any one day. It is likely that this method misses heavy drinking occasions and 

consumption at peak periods of the year, since respondents are unlikely to think of heavier 

drinking on special occasions, such as Christmas and New Year, or while on holiday, as 

usual drinking. 

The method used for calculating usual weekly alcohol consumption is to multiply the 

number of units of each type drunk on a usual drinking day by the frequency with which it 

was drunk using the factors shown below, and then to total across all drinks. 

 

  Drinking frequency  Multiplying factor 

  Almost every day   7.0 

  5 or 6 days a week  5.5 

  3 or 4 days a week  3.5 

  Once or twice a week  1.5 

  Once or twice a month  0.375  (1.5 ÷ 4) 

  Once every couple of months 0.115  (6 ÷ 52) 

  Once or twice a year  0.029  (1.5 ÷ 52) 

Maximum drunk on any one day in the previous week 
These questions were included for the first time on the GHS and HSE in 1998, following 

the publication in 1995 of an inter-departmental review of the effects of drinking3. This 

concluded that it was more appropriate to set benchmarks for daily than for weekly 

consumption of alcohol, partly because of concern about the health and social risks 

associated with single episodes of intoxication. The report considered that regular 

consumption of between three and four units a day for men and two to three units a day 

for women does not carry a significant health risk, but that consistently drinking more 

than four units a day for men, or more than three for women, is not advised.  

The government’s advice on sensible drinking is now based on these daily benchmarks, 

and survey data are used to monitor the extent to which people are following the advice 

given. Respondents are asked on how many days they drank alcohol during the previous 

week. They are then asked how much of each of a number of different types of drink they 

drank on their heaviest drinking day during the previous week. These amounts are added 

to give an estimate of the most units the respondent had drunk on any one day.  

 
3 Sensible drinking: the report of an inter-departmental group, Department of Health 1995. 
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3: General considerations in estimating consumption  

Several key factors affect the estimates of alcohol units whichever of the above measures is 

used: 

• the categories of drink about which respondents are asked; 

• how estimates of volumes drunk are obtained; 

• the assumptions that are made about the number of units in a given volume of a 

particular type of alcoholic drink. 

Categories of drink  
When the quantity-frequency questions were first included on the GHS, respondents were 

asked about five categories of drink:  

• shandy; 

• beer, lager and cider;  

• wine;  

• fortified wine;  

• spirits and liqueurs.  

The rationale for these particular drink types was that each group was of roughly similar 

alcoholic strength, and between them they accounted for virtually all alcohol consumed. 

However, following the introduction of alcopops, and increasing availability of stronger 

beers, lagers and ciders, these have been included as separate categories on both the GHS 

and the HSE since 1998. At the same time, shandy was removed as a separate category and 

included with normal strength beer, lager and cider. 

Estimating volumes 
In recent years, the volumes in which drinks are sold have become more variable than 

previously. Currently, the situation is as follows: 

On-licence 

• Draught beer, lager and cider: multiples of half a pint (284 ml); 

• Bottled beers and ciders: a range of sizes, but 330ml is the most common; 

• Alcopops: usually 275ml; 

• Wine: 125ml, 175ml or multiples thereof; 

• Fortified wine: generally 50ml or multiples thereof; 
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• Spirits: since 1995, licensed premises have been able to choose to sell spirits in 

35ml measures rather than 25ml, but they are not permitted to use both. Most 

pubs use 25ml4.  

 

Off-licence 

• Beer, lager, cider: the most common can sizes are now 330ml and 440ml, but 

some are available in 500ml, and promotions can increase the size for limited 

periods ('13% extra free' for example, which is quite common, increases a 440ml 

can to 500ml). The most common bottle size for beers is 330ml, but many 

continental beers are sold in 250ml bottles: 

• Alcopops: usually 275ml, but there are also some speciality drinks - 'Screamers' 

for example, which are 20% ABV and sold in 25ml shots; 

• Wine bottles are 750ml, or occasionally 1 litre, but wine is also sold in half-bottles 

and small bottles and cans (usually 250ml); 

• Fortified wine: bottles are 750ml or 1 litre; 

• Spirits: bottles are 750ml or 1 litre. 

Varying alcoholic strengths  
The predominant measure of alcoholic strength in use in the UK is alcohol by volume 

(ABV) which is the percentage of the drink by volume that is pure ethyl alcohol. This is 

generally used for all types of alcoholic drink, though some beers also give the traditional 

original gravity (OG) which is actually a measure of density5. Excise duty is also based on 

ABV, and the duty bands to some extent affect the strengths of different drinks available6. 

 
4 British Beer & Pub Association (BBPA), personal communication. 
5 There is not a direct relationship between OG and ABV, because alcohol content also depends on the degree of 
fermentation - greater fermentation produces higher alcohol content for a given OG. 
6 Duty payable on alcoholic drinks is currently as follows 

Drink type  ABV   Duty bands 

Beer, lager  1.2% or more  variable, per 1% ABV 

Cider  1.2% or more  (a) 1.2% up to 7.5% 

      (b) more than 7.5% up to 8.5% 

Coolers  up to 5.5% - spirit based variable, per 1% ABV 

   up to 5.5% - wine based (a) up to 4.0% 

      (b) more than 4.0% up to 5.5% 

Wine  up to 15%   flat rate 

Fortified wine  more than 15% up to 22% flat rate 

Spirits  more than 22%  variable, per 1% ABV 
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Some types of drink vary much more than others in their alcoholic strength. Typical 

strengths of different types of drink on sale in retail outlets and licensed premises are 

currently as follows:  

Beer, lager, cider 

Most beers and stout are about 4% ABV, although some speciality brands may be up to 

two or three times as strong. Lager is typically stronger than beer: some brands are 6% - 

9% ABV. The British Beer and Pub Association (BBPA, formerly the Brewers and Licensed 

Retailers Association) estimates of beer and lager strengths in 2006 are as shown below7, 

and suggest that about one third of all beer and lager has an ABV of 4.2% or greater. 

Draught beers, and to a lesser extent, lagers, tend to be less strong than the packaged 

equivalent. 

 

Estimates of beer and lager strengths 

  
 Draught  Packaged Total 

 Percentage of all beer and lager sales by volume 

Dark mild 1 -- 1 
Bitter 1.3-4.1% 13 3 16 
Bitter 4.2%+ 2 3 5 
Stout 4 1 5 
Lager 1.3-4.2% 26 18 43 
Lager 4.3%+ 8 22 30 
    
Total 53 47 100 
    
All 1.3-4.1% approx 43 22 65 

All 4.2% approx+ 10 25 35 
    
All beer 20 7 27 
All lager 34 40 73 

 

Ciders range from 1.2% - 8.5%, though most ciders are 5% - 6%. Until recently, the volume 

of cider drunk has been about one tenth that of beer and lager, but the proportion 

increased in 2006. 

Alcopops/coolers 

Most alcopops now on sale are spirit- rather than wine-based, and have an ABV of around 

5%. 

 
7 From Table 14, Statistical Handbook 2007: a compilation of drinks industry statistics. British Beer & Pub 
Association, Brewing Publications Ltd, 2007. 
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Table wine 

Although it is still the case that some wines have an ABV as low as 9% (the assumption 

made when surveys of drinking were first carried out), most are now in the range 11.5%-

13.5% and many New World wines are 14% or 14.5%. Champagnes and sparkling wines are 

about the same strength as table wine. 

Fortified wine and similar strength drinks 

This covers drinks such as sherry (ABV 13%-17.5%) port (typically 20%) and martini 

(15%). Because they are similar in strength, brand drinks such as Advocaat (17%) Baileys 

(17%) and Malibu White Rum (21%) are more appropriately included in this group than 

with spirits. Campari (25%) is also most sensibly included in this group, even though, 

since the ABV is greater than 22%, it attracts the same rate of duty as spirits. 

Spirits and liqueurs 

Gin, whisky and brandy sold in retail outlets are usually 40% ABV, and vodka and rum, 

37.5% ABV. Liqueurs are much more variable, and tend to be a little stronger, but are not 

widely sold in the UK. 

It can be seen that beers and lagers are much more variable in terms of alcoholic strength 

than are wines or spirits. Another difference between these drinks and other types is that 

many beers and lagers are to be found at both extremes of the range, whereas most wines 

and spirits are similar in alcohol content - wines at around 12.5% and spirits at around 

40%. Although fortified wines do vary quite widely, not many people drink them, so 

adjustment of the assumed ABV would have little effect on overall estimates of alcohol 

consumption. 
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4: Current survey practice 

The major continuous or repeated surveys covering alcohol consumption have used 

slightly different methods for converting amounts drunk to units. These are described in 

Appendix A, but the main differences are shown in the first part of Table 1: 

• the HSE counts a large can of normal strength beer as 2 units, the GHS and the 

Omnibus as 1.5; 

• the HSE counts a large can of strong beer (ABV 6% or more) as 3 units, compared 

with 2.25 for the GHS and the Omnibus; 

• the HSE counts a bottle of alcopops as 1 unit, compared with 1.5 for the GHS and 

the Omnibus. 

There are also several differences in the questions asked and in the way the derived 

consumption variables are specified. 

• The GHS does not ask about 'other alcoholic drinks' ie those not covered by the 

specific types of drink mentioned in earlier questions. Both the HSE and the 

Omnibus do, and recode them into the specified drink types as appropriate; 

• The GHS and the HSE ask about normal strength beers before strong beers, 

whereas the Omnibus does the reverse; 

• Both the GHS and the HSE obtain volumes drunk for beers, by allowing 

respondents to answer in terms of half pints, small cans, large cans or bottles. 

They go to considerable lengths to obtain bottle size for beers, by asking for the 

brand and using a look-up table, but they do not use the brand information about 

ABV. The Omnibus questions ask only about half pints, though respondents can 

specify other amounts if necessary. 

Table 1 



5: Updated method of converting drink volumes to alcohol units 

Estimating alcohol consumption from survey data: updated method of converting volumes to 
units 

 Office for National Statistics: December 2007 10

5: Updated method of converting drink volumes to 
alcohol units 

Average alcohol by volume 
Ideally, judgements about the most appropriate ABV to assign to a particular type of drink 

would be based on sales data showing the average strength of that drink. Detailed data are 

not, however, available, so a judgement must be made. Some guidance is provided by the 

BBPA: in their most recent statistical publication8, for conversion of sales volumes into 

litres of 100% alcohol, they use the following ABVs, provided by HM Revenue & Customs 

(HMRC)9: 

Beer/lager 4.19%  

Cider  5.03%  

Wine  11.95%  

Fortified wine 17.00%  

Coolers  4.70%  

The BBPA thinks that the ABVs for beer and wine seem a little low10. Conversion factors 

for surveys also need to take account of the fact that cider is not currently a separate drink 

category. 

The second part of Table 1 shows the actual number of units in a given volume of each 

drink of a specified ABV, and then the updated conversion factors. The assumed average 

ABVs are slightly higher than the BBPA estimates and are based on what can be seen to be 

available on licensed premises and in retail outlets. The updated conversion factors are 

rounded, rather than exact, values, for the following reasons: 

1. The assumptions made in arriving at these values (for example, about average 

ABVs) and the likely accuracy of respondents’ answers are such that the use of 

unrounded values would make the estimates look more accurate than is 

justified11.  

2. The updated conversion factors are likely to be used widely, both by GPs and 

clinicians obtaining drinking histories from patients, and, as is already beginning 

to be the case, in advice about drinking given by the medical profession. For these 

purposes, rounded figures are more practical and more easily remembered.  

 
8 BBPA Statistical Handbook 2007: a compilation of drinks industry statistics. British Beer & Pub Association, 
Brewing Publications Ltd, 2007. 
9 Spirits are not included in this list as volumes at 100% alcohol are reported by HMRC. 
10 BBPA, personal communication. 
11 There are several sources of inaccuracy in addition to the ones discussed in this paper – the major one of 
under-reporting, and also, for example, in the frequency with which people say they drink particular drinks. 
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Beer, lager and cider 

For normal strength beer, an average ABV of 4% will be assumed for draught beers (ie 

those that are served in multiples of a half pint). For bottled and canned beers, lagers and 

ciders, an ABV of 4.5% will be assumed. Using these ABVs, the conversion of half a pint to 

1 unit is still valid, but small and large cans should be increased to 1.5 and 2 units 

respectively. For strong beers, if an average ABV of 6.5% is assumed, a half pint and a 

small can should be 2 units, and a large can, 3 units. 

Table wine 

The greatest underestimation of units drunk is for wine. A small glass is taken as 1 unit, 

and for that to be correct at current wine ABVs, the size of glass would need to be about 

85ml, which is about half the average glass size used currently, so that a conversion factor 

of 2 units per glass is much closer to reality. However, given the wide range in volumes 

dispensed on licensed premises (125ml, 175ml and 250ml) it may be necessary to take 

account of this also. This is discussed further below. 

Alcopops 

Alcopops do not currently vary greatly in strength (mainly because the ABV is capped at 

5.5%), and a conversion factor of 1.5 units per bottle or can is valid. 

Fortified wines and spirits  

These have changed neither in strength, nor in the volumes in which they are available, 

and the conversion factors of 1 unit for a single (25ml) measure of spirits and a 50ml 

measure of fortified wine remain valid.  

Estimates of wine consumption 
To inform a decision as to whether wine glass size should be taken into account when 

estimating wine consumption, additional questions about glass size were included on the 

most recent round of drinking questions on the ONS Omnibus Survey, in February and 

March 2007. Respondents who had drunk wine in the last year were asked how many 

glasses of wine they had usually drunk on any one day in the last 12 months, and then 

whether they were small glasses (about 125ml), standard glasses (about 175ml) or large 

glasses (about 250ml). A similar additional question about glass size was asked if they had 

drunk wine on their heaviest drinking day in the last week.  

Respondents did not appear to find it difficult to give the glass size, but labelling the 175ml 

size as ‘standard’ may have encouraged those who did find the question difficult to choose 

that answer – almost 60 per cent did so. It is hard to say whether another label, such as 

‘medium’, would have led to a different pattern of responses. The weighted average size of 

glass was 169ml, both for consumption over the last year, and for the heaviest drinking 

day last week. 

There were two alternative approaches to taking wine glass size into account: 
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• Assuming the average glass size of about 170ml for all glasses drunk, in which 

case, size of glass would not be asked, and all glasses of wine would be counted as 

2 units; 

• Using the respondent’s answer about glass size to make the estimate, in which 

case, size of glass would need to be asked on all the main surveys covering 

drinking. A small glass (125ml) would be counted as 1.5 units, a medium glass 

(175ml) as 2 units, and a large glass (250ml) as 3 units. 

Analysis of Omnibus data indicated that the average glass size varied between different 

groups of respondents: young people and those in professional and managerial 

occupations were more likely to drink from large glasses, and older people less likely to do 

so. As a result, using an average size would systematically give underestimates of 

consumption for some respondents, and overestimates for others. 

For this reason, it was decided to adopt the method which requires a question to be asked 

about glass size. This also has the advantage that future changes in the average size of 

glass would be automatically taken into account. However, it does mean that information 

on the updated basis will not be available for the GHS and the HSE for some time: the 

questions about glass size are already included on the 2007 HSE and will be added to the 

2008 GHS. Until wine glass size becomes available, the GHS and the HSE will incorporate 

an interim proxy measure which takes a glass of wine (size unspecified) as 2 units.   
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6: Effect on the data of changes to conversion 
factors 

Applying the new methodology to 2005 data shows that there has been some 

undercounting of the number of units in certain types of drink. The 2007 Omnibus 

drinking report12 will present alcohol consumption on both the original and the updated 

basis, but the sample size is too small to permit detailed analysis of the effect of the 

changes. 

This section therefore discusses the effect that changing the conversion factors as 

described above has on the most recent published GHS estimates of average weekly 

consumption and the maximum drunk on any one day last week13. It also looks at the 

characteristics of those whose consumption is affected to the greatest extent. The effect on 

other surveys is likely to be broadly the same, even when wine glass size is taken into 

account, and despite differences in current practice. 

Tables 2 to 12 show the following: 

• estimates of consumption based on both the original and the updated (rounded) 

conversion factors; 

• percentage increases due to the change in method: note that these are calculated 

from unrounded consumption estimates, rather than those shown in the tables 

(to one decimal place).  

Note also that the 2005 GHS data used have been weighted to compensate as far as 

possible for differential non-response rates among groups of interest: both weighted bases 

(which correspond to population totals) and the unweighted sample sizes are shown in the 

tables. 

Average weekly alcohol consumption 
Overall, the proposed changes increase average weekly alcohol consumption in 2005 by 32 

per cent, from 10.8 units to 14.3 units. Since a higher proportion of women's than of men's 

consumption is wine, the increase is proportionately greater for women: men's 

consumption increases by 26 per cent, from 15.8 to 19.9 units, women's by 45 per cent, 

from 6.5 to 9.4 units. This therefore also has the effect of reducing the difference between 

men's and women's alcohol consumption: with the updated estimates, women's 

consumption is about half that of men. 

With the previous conversion factors for estimating units, long drinks - beer, lager and 

cider - accounted for 46 per cent of all alcohol drunk in 2005, followed by wine (26 per 

 
12 Goddard E Drinking: adults’ behaviour and knowledge in 2007, Office for National Statistics, forthcoming. 
13 The new conversion factors have not been applied retrospectively to trend data. The need for them arises from 
changes in ABVs and volumes which have taken place over a number of years. Thus the updated conversion 
factors would not be appropriate to the situation, say, in the late 1980s, and would show very similar trends to 
those already published using the original conversion factors. 
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cent) and spirits (18 per cent). There were marked differences in the types of drink drunk 

by men and women. About two thirds of the alcohol drunk by men was beer, compared 

with about one fifth for women. Conversely, wine accounted for a much higher proportion 

of women's than of men's alcohol consumption (42 per cent compared with 18 per cent): it 

should be noted, however, that since women drink much less than men in total, the 

average amounts drunk were similar for men and women, at just under 3 units a week. 

 

The proposed change clearly doubles the units of wine consumed (since a glass is now 

taken as 2 units rather than 1). It also increases the units of strong beers by one third, and 

of normal strength beers by 12 per cent (the effect on normal strength beers is lower 

because the conversion factor of 1 unit for a half pint of normal strength beer remains 

unchanged, whereas all conversion factors for strong beers are increased). However, since 

strong beers account for only a small proportion of consumption, the 33 per cent increase 

in units does not have a major impact on the estimates of total consumption. 

Table 2 

In summary, the proposed change has the greatest effect on the following groups, because 

they are more likely than others to be wine drinkers: 

• women; 

• those aged 25 and older; 

• those in the managerial and professional socio-economic class (the first three 

categories of NS-SEC8); 

• those in high income households, particularly those with a weekly income over 

£1,000; 

• those living in England and Wales, rather than Scotland; 

• those living in London, the South East and the South West of England. 

Tables 3-6 

Up to the publication in 1995 of the White Paper Sensible Drinking 14 there was 

considerable interest in the percentages of men and women drinking above the then 

recommended weekly maximum consumption levels of 21 units for men and 14 for 

women, and, to enable trends to continue to be monitored, the GHS still provides these 

data. Improving the estimates increases the proportion of men drinking more than 21 

units from 24 per cent to 31 per cent, and the proportion of women drinking more than 14 

units from 13 per cent to 21 per cent.  

The effect of updating the estimates is even more marked in relation to the percentages of 

men and women with very high levels of alcohol consumption - more than 50 units a week 

for men, and more than 35 units for women. These increase from 6 per cent to 9 per cent 

for men, and from 2 per cent to 5 per cent for women. The difference is most marked 

 
14 Sensible drinking: the report of an inter-departmental group, Department of Health 1995. 
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among women aged 25-64, where although only a small proportion drink more than 35 

units, the revision of estimates increases it from 2 per cent to 6 per cent. 

Table 7 

Maximum drunk on any one day in the previous week 
Looking first at the effect of the updated conversion factors on the actual amounts drunk 

on the heaviest drinking day in the previous week, it can be seen that, as would be 

expected, the percentage increases are very similar to those for average weekly 

consumption. 

Table 8 

However, the effect on the proportions of respondents drinking more than the 

recommended levels of four units (men) and three units (women) is somewhat different, 

the increase being much more marked among women than among men: the proportion of 

men drinking more than four units on at least one day in the previous week increases from 

35 per cent to 41 per cent, but the proportion of women drinking more than three units 

increases from 20 per cent to 34 per cent. This is because of where the thresholds fall in 

relation to wine consumption. On the previous definition, two glasses of wine equals 2 

units, which is below the threshold levels for both men and women. Using the updated 

conversion factors, however, two glasses of wine equals four units, and whereas men 

drinking this amount are at their threshold, women are over their threshold.  

Apart from this greater relative effect on women's drinking in relation to daily guidelines, 

the associations are similar to those noted above in relation to average weekly 

consumption. The proportions drinking more than the daily amounts of four units for men 

and three units for women on at least one day in the previous week are disproportionately 

increased in the following groups: 

• those aged 45 and over; 

• those in the managerial and professional socio-economic class of the three-

category version of NS-SEC (and in particular, the first two categories of NS-

SEC8); 

• those in households with a weekly income over £1,000; 

• those living in London and the South East of England. 

Clearly, changing the way in which alcohol consumption estimates are derived does not in 

itself reflect a real change in drinking among the adult population. It does, however, mean 

that much higher proportions of men and women will be perceived as drinking more than 

is recommended. 

Tables 9-12 
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Table 1 Previous and revised factors for converting alcohol volume to units 

 

Previous units Revised units Type of drink and volume 

GHS1 HSE2 Omnibus3 Usual 
vol (ml) 

Average 
ABV 

Actual 
units 

New 
conversion 

factor (units) 
           
Normal strength beer, lager, cider       

 half 
pint 

 1.0 1.0 1.0  284 4.0% 1.1 1.0 

 small can/bottle 1.0 1.0 1.0  330 4.5% 1.5 1.5 
 large can/bottle 1.5 2.0 1.5  440 4.5% 2.0 2.0 
 very large can     500 4.5% 2.3 2.5 
           
Strong beer, lager, cider   (ABV ≥ 6%)       

 half 
pint 

 1.5 1.5 1.5  284 6.5% 1.8 2.0 

 small can/bottle 1.5 1.5 1.5  330 6.5% 2.1 2.0 
 large can/bottle 2.3 3.0 2.3  440 6.5% 2.9 3.0 
 very large can/bottle     500 6.5% 3.3 3.5 
           
Table wine          
 glass - 125ml     125 12.5% 1.6 1.5 
 glass - 175ml     175 12.5% 2.2 2.0 
 glass - 250ml/small can     250 12.5% 3.1 3.0 
 glass - size unspecified 1.0 1.0 1.0  170 12.5% 2.1 2.0 
 bottle  6.0 6.0   750 12.5% 9.4 9.0 
           
Fortified wine         
 small glass 1.0 1.0 1.0  50 17.0% 0.9 1.0 
 bottle      750 17.0% 12.8 13.0 
 litre      1000 17.0% 17.0 17.0 
           
Spirits          
 single  1.0 1.0 1.0  25 40.0% 1.0 1.0 
 bottle      750 40.0% 30.0 30.0 
 litre      1000 40.0% 40.0 40.0 
           
Alcopops/coolers         
 bottle  1.5 1.0 1.5  275 5.0% 1.4 1.5 
1,2 Both the GHS and the HSE ask for brands of bottled beer as a way of getting the bottle size, but do not take account 

of the brand ABV. The revised method obviates the need for this. 
3 The Omnibus questions about beer ask 'how many half pints' and if respondents cannot answer in those terms, they 

are asked to specify the volume and number of drinks. 
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Table 2 Average weekly consumption of different types of drink: by sex 

 

Persons aged 16 and over       Great Britain 2005 

Type of drink Men    Women    All persons  
  Previous 

method 
Updated 
method 

% 
increase 

 Previous 
method 

Updated 
method 

% 
increase 

 Previous 
method 

Updated 
method 

% 
increase 

             
Units            
 normal strength 

beer 
9.2 10.3 11  1.2 1.3 15  4.9 5.5 12 

 strong beer 0.9 1.2 33  0.1 0.2 33  0.5 0.6 33 
 alcopops 0.4 0.4 0  0.7 0.7 0  0.5 0.5 0 
 fortified wine 0.2 0.2 0  0.2 0.2 0  0.2 0.2 0 
 spirits 2.3 2.3 0  1.6 1.6 0  1.9 1.9 0 
 wine 2.8 5.6 100  2.7 5.4 100  2.8 5.5 100 
             
 Total 15.8 19.9 26  6.5 9.4 45  10.8 14.3 32 
             
Bases (all persons)            
Weighted 
(000s)=100% 

19,212 19,212   22,201 22,201   41,413 41,413  

Unweighted 
sample 

8,297 8,297   9,659 9,659   17,956 17,956  

             
             
% of consumption % %   % %   % %  
 normal strength 

beer 
59 52   18 14   46 38  

 strong beer 6 6   2 2   4 5  
 alcopops 2 2   10 7   5 4  
 fortified wine 1 1   4 3   2 1  
 spirits 15 12   24 17   18 13  
 wine 18 28   42 58   26 39  
             
Base (total 
units)=100% 

15.8 19.9   6.5 9.4   10.8 14.3  

Source: General Household Survey          
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Table 3 Average weekly consumption: by sex and age 

 

Persons aged 16 and over    Great Britain 2005 

Sex and age Average weekly units  
 Previous 

method 
Updated 
method 

% 
increase 

 
Weighted 

base  
(000's) 
=100% 

Unweighted 
sample 

       
Men       
16-24 18.2 21.1 16  2,327 873 
25-44 16.2 20.4 26  6,784 2,805 
45-64 17.7 22.9 29  6,419 2,816 
65 and over 10.4 13.4 29  3,835 1,803 

       
Total 15.8 19.9 26  19,366 8,297 
       
Women       
16-24 10.9 13.2 21  2,612 1,031 
25-44 7.1 10.6 49  7,840 3,353 
45-64 6.3 9.8 56  7,023 3,140 
65 and over 3.5 5.1 46  4,904 2,135 
       
Total 6.5 9.4 45  22,378 9,659 
       
All persons       
16-24 14.3 16.9 18  4,939 1,904 
25-44 11.3 15.1 34  14,624 6,158 
45-64 11.7 16.0 37  13,442 5,956 
65 and over 6.5 8.7 34  8,739 3,938 
       
Total 10.8 14.3 32  41,744 17,956 

Source: General Household Survey     
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Table 4 Average weekly consumption: by sex, and socio-economic class based on the 
current or last job of the household reference person 

 

Persons aged 16 and over      Great Britain 2005 
Men Women All persons 

Average weekly units Average weekly units Average weekly units 
Socio-economic classification of 
household reference person* 

Previous 
method 

Updated 
method 

% 
inc-

rease 

Previous 
method 

Updated 
method 

% 
inc-

rease 

Previous 
method 

Updated 
method 

% 
inc-

rease 
          
Large employer and higher managerial 16.4 22.9 40 9.0 15.2 68 14.1 20.5 45 

Higher professional 14.9 20.9 40 8.0 12.5 55 12.9 18.4 43 
Lower managerial and professional 15.5 20.5 32 7.0 11.0 57 10.8 15.2 41 
Intermediate 13.8 17.8 29 6.2 9.3 49 7.9 11.2 41 
Small employers/own account workers 18.9 23.6 25 7.4 11.1 49 15.1 19.4 29 

Lower supervisory and technical 15.7 18.5 18 6.7 9.3 38 12.9 15.7 21 
Semi-routine 15.7 18.6 19 6.0 8.4 40 9.0 11.6 29 
Routine 16.4 19.6 19 4.5 6.0 34 10.5 12.8 23 
          
Managerial and professional 15.5 21.0 36 7.3 11.6 58 11.6 16.5 42 

Intermediate 17.1 21.6 26 6.5 9.7 49 10.7 14.4 34 
Routine and manual 15.9 18.9 19 5.6 7.8 38 10.4 13.0 24 
          
Total* 15.8 19.9 26 6.5 9.4 45 10.8 14.3 32 
          
Weighted bases (000's) =100%         
Large employer and higher managerial 1,448 1,448  1,425 1,425  2,873 2,873  

Higher professional 1,914 1,914  1,755 1,755  3,669 3,669  
Lower managerial and professional 4,753 4,753  5,525 5,525  10,277 10,277  
Intermediate 1,281 1,281  2,145 2,145  3,427 3,427  
Small employers/own account workers 2,051 2,051  1,983 1,983  4,034 4,034  

Lower supervisory and technical 2,270 2,270  2,116 2,116  4,386 4,386  
Semi-routine 2,297 2,297  3,229 3,229  5,526 5,526  
Routine 2,522 2,522  2,916 2,916  5,438 5,438  
          
Total* 19,366 19,366  22,378 22,378  41,744 41,744  
          
Unweighted sample          
Large employer and higher managerial 657 657  653 653  1,310 1,310  

Higher professional 836 836  787 787  1,623 1,623  
Lower managerial and professional 2,086 2,086  2,437 2,437  4,523 4,523  
Intermediate 540 540  902 902  1,442 1,442  
Small employers/own account workers 881 881  867 867  1,748 1,748  

Lower supervisory and technical 960 960  902 902  1,862 1,862  
Semi-routine 973 973  1,375 1,375  2,348 2,348  
Routine 1,045 1,045  1,226 1,226  2,271 2,271  
          
Total* 8,297 8,297  9,659 9,659  17,956 17,956  
* The total includes those for whom NS-SEC could not be derived      
Source: General Household Survey         
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Table 5 Average weekly alcohol consumption: by sex and gross weekly household income 

 

Persons aged 16 and over   Great Britain 2005 
Average weekly units Gross weekly 

household income Previous 
method 

Updated 
method 

% 
increase 

Weighted base 
(000's) =100% 

Unweighted 
 sample 

 

Men      
Up to £200.00 15.5 18.5 19 297 1,543 
£200.01-£400.00 13.4 16.5 23 3,622 1,664 
£400.01-£600.00 15.7 19.8 26 3,858 1,423 
£600.01-£800.00 16.2 20.2 25 3,330 1,133 
£800.01-£1000.00 16.1 20.6 28 2,659 742 
£1000.01 or more 17.6 23.5 33 1,740 1,522 
      
Total 15.8 19.9 26 19,041 8,157 
      
Women      
Up to £200.00 5.0 6.6 33 374 2,373 
£200.01-£400.00 5.5 7.7 40 5,625 1,939 
£400.01-£600.00 6.9 10.1 46 4,479 1,518 
£600.01-£800.00 7.2 10.5 45 3,507 1,192 
£800.01-£1000.00 8.3 12.2 48 2,744 754 
£1000.01 or more 8.1 12.8 59 1,736 1,518 
      
Total 6.5 9.4 45 21,914 9,456 
      
All persons      
Up to £200.00 9.0 11.1 24 672 3,916 
£200.01-£400.00 9.2 11.8 28 9,247 3,603 
£400.01-£600.00 11.2 14.8 32 8,338 2,941 
£600.01-£800.00 11.6 15.3 31 6,837 2,325 
£800.01-£1000.00 12.2 16.4 34 5,403 1,496 
£1000.01 or more 12.9 18.2 41 3,476 3,040 
      
Total 10.8 14.3 32 40,955 17,613 

Source: General Household Survey     
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Table 6 Average weekly alcohol consumption: by sex and Government Office Region 

 
Persons aged 16 and over     Great Britain 2005 

Government Office Region Average weekly units  

 Previous method Updated method % increase 

Weighted base 
(000's) =100% 

Unweighted 
sample 

Men      
North East 17.6 21.0 20 813 346 
North West 18.0 22.4 25 2,168 959 
Yorkshire and the Humber 18.4 22.6 22 1,731 746 
East Midlands 14.8 18.4 25 1,557 688 
West Midlands 14.6 18.0 23 1,696 740 
East of England 17.3 21.9 27 1,861 827 
London 13.6 17.9 31 2,321 854 
South East 14.2 18.7 32 2,841 1,233 
South West 15.9 20.8 31 1,717 765 
      
England 15.8 20.1 27 16,704 7,158 
Wales 14.7 18.6 27 961 418 
Scotland 15.9 19.3 22 1,701 721 
Great Britain 15.8 19.9 26 19,366 8,297 
      
Women      
North East 6.6 9.2 39 1,011 435 
North West 7.4 10.6 43 2,594 1,155 
Yorkshire and the Humber 7.6 11.0 44 1,906 832 
East Midlands 6.0 8.7 45 1,688 755 
West Midlands 6.7 9.5 41 1,869 830 
East of England 6.0 9.0 49 2,083 940 
London 4.9 7.6 54 2,729 1,001 
South East 6.7 10.1 50 3,228 1,410 
South West 7.1 10.4 47 2,021 903 
      
England 6.5 9.6 46 19,131 8,261 
Wales 6.2 9.0 44 1,168 508 
Scotland 6.1 8.3 35 2,079 890 
Great Britain 6.5 9.4 45 22,378 9,659 

      
All persons      
North East 11.5 14.5 26 1,824 781 
North West 12.2 16.0 31 4,763 2,114 
Yorkshire and the Humber 12.8 16.5 29 3,637 1,578 
East Midlands 10.2 13.4 31 3,246 1,443 
West Midlands 10.5 13.5 29 3,565 1,570 
East of England 11.3 15.1 33 3,944 1,767 
London 8.9 12.3 38 5,051 1,855 
South East 10.2 14.1 38 6,069 2,643 
South West 11.2 15.2 36 3,737 1,668 
      
England 10.9 14.5 33 35,835 15,419 
Wales 10.0 13.3 33 2,130 926 
Scotland 10.5 13.2 26 3,780 1,611 
Great Britain 10.8 14.3 32 41,744 17,956 

Source: General Household Survey     
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Table 7 Average weekly consumption in relation to the former recommended maximum 
weekly amounts: by sex and age 

 

Persons aged 16 and over       Great Britain 2005 
Sex and age % who drank more than 21/14 units  % who drank more than 50/35 units  
 Previous 

method 
Updated 
method 

% 
increase 

 Previous 
method 

Updated 
method 

% 
increase 

 
Weighted 

base 
(000's) 
=100% 

Unweighted 
sample 

Men           
16-24 27 32 17  9 12 33  2,327 873 
25-44 26 34 29  5 9 75  6,784 2,805 
45-64 25 34 36  6 11 81  6,419 2,816 
65 and over 14 21 47  3 5 74  3,835 1,803 

           
Total 24 31 32  6 9 69  19,366 8,297 
           
Women           
16-24 24 28 18  6 9 43  2,612 1,031 
25-44 14 25 75  2 6 188  7,840 3,353 
45-64 13 23 78  2 6 253  7,023 3,140 
65 and over 5 10 87  1 2 148  4,904 2,135 
           
Total 13 21 65  2 5 152  22,378 9,659 

Source: General Household Survey        
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Table 8 Maximum drunk on any one day last week: by type of drink 

Persons aged 16 and over      Great Britain 2005 

Type of drink Men   Women   All persons  
  Mean maximum daily units Mean maximum daily units Mean maximum daily units 
  Previous 

method 
Updated 
method 

% inc-
rease 

Previous 
method 

Updated 
method 

% inc-
rease 

Previous 
method 

Updated 
method 

% inc-
rease 

Units          

 normal 
strength beer 

3.0 3.3 9 0.4 0.4 11 1.6 1.7 9 

 strong beer 0.3 0.5 33 0.1 0.1 33 0.2 0.3 33 
 alcopops 0.1 0.1 0 0.1 0.1 0 0.1 0.1 0 
 fortified wine 0.0 0.0 0 0.0 0.0 0 0.0 0.0 0 
 spirits 0.6 0.6 0 0.6 0.6 0 0.6 0.6 0 
 wine 0.6 1.3 100 0.9 1.8 100 0.8 1.5 100 
           
 Total 4.7 5.7 22 2.1 3.1 45 3.3 4.3 30 
           
Bases (all persons)         
Weighted 
(000s)=100% 

19,479 19,479  22,299 22,299  41,778 41,778  

Unweighted 
sample 

10,028 10,028  11,617 11,617  21,645 21,645  

           
% of 
consumption 

% %  % %  % %  

 normal 
strength beer 

64 57  18 14  48 41  

 strong beer 7 8  3 2  6 6  
 alcopops 1 1  7 5  3 3  
 fortified wine 1 0  2 2  1 1  
 spirits 14 11  28 20  19 14  
 wine 13 22  42 58  23 36  
           
Base (total 
units)=100% 

4.7 5.7  2.1 3.1  3.3 4.3  

Source: General Household Survey        
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Table 9 Maximum drunk on any one day last week: by sex and age 

Persons aged 16 and over     Great Britain 2005 

Sex and 
age 

% who drank more than 4/3 units 
on at least one day 

% who drank more than 8/6 units on at 
least one day 

 Previous 
method 

Updated 
method 

% inc-
rease 

Previous 
method 

Updated 
method 

% inc-
rease 

Weighted base 
(000's) =100% 

Unweighted 
sample 

Men         
16-24 42 46 9 30 32 9 2,506 1,104 
25-44 42 48 16 25 30 20 6,865 3,406 
45-64 35 43 23 16 22 38 6,351 3,374 
65 and 
over 

16 21 31 4 6 54 3,756 2,144 

         
Total 35 41 18 19 23 24 19,479 10,028 
         
Women         
16-24 36 41 15 22 27 25 2,733 1,280 
25-44 26 42 57 11 20 84 7,814 4,038 
45-64 18 37 104 4 12 222 6,926 3,751 
65 and 
over 

4 12 192 1 2 267 4,826 2,548 

         
Total 20 34 67 8 15 89 22,299 11,617 
         
All persons        
16-24 39 44 12 25 29 16 5,240 2,384 
25-44 34 45 33 18 25 41 14,679 7,444 
45-64 26 40 52 9 17 77 13,277 7,125 
65 and 
over 

9 16 70 2 4 88 8,582 4,692 

         
Total 27 37 38 13 19 45 41,778 21,645 

Source: General Household Survey       
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Table 10 Maximum drunk on any one day last week: by sex, and socio-economic class 
based on the current or last job of the household reference person 

 

Persons aged 16 and over     Great Britain 2005 
Men   Women  All persons  Socio-economic 

classification of 
household 
reference person* 

Previous 
method 

Updated 
method 

% 
inc-
rease 

Previous 
method 

Updated 
method 

% 
inc-
rease 

Previous 
method 

Updated 
method 

% 
inc-
rease 

% who drank more than 4/3 units on at least one day last week 

Large employer and 
higher managerial 

36 49 34 26 47 79 31 48 53 

Higher professional 32 44 36 21 42 99 27 43 59 
Lower managerial 
and professional 

34 42 22 22 38 74 28 40 44 

Intermediate 37 43 15 21 34 62 27 37 38 
Small 
employers/own 
account workers 

34 41 19 20 33 68 27 37 36 

Lower supervisory 
and technical 

36 39 9 19 29 52 28 34 23 

Semi-routine 33 36 9 16 27 64 23 31 32 
Routine 34 37 11 16 24 52 24 30 25 
          
Managerial and 
professional 

34 44 27 22 40 80 28 42 49 

Intermediate 35 41 17 20 34 65 27 37 37 
Routine and manual 34 37 9 17 27 56 25 32 27 
          
Total* 35 41 18 20 34 67 27 37 38 
          

% who drank more than 8/6 units on at least one day last week 
Large employer and 
higher managerial 

19 26 38 9 22 131 14 24 69 

Higher professional 14 21 50 8 18 119 11 20 74 
Lower managerial 
and professional 

18 24 29 7 17 125 13 20 59 

Intermediate 19 24 25 8 15 97 12 19 54 
Small 
employers/own 
account workers 

18 24 29 7 15 108 13 20 50 

Lower supervisory 
and technical 

20 23 12 8 13 65 14 18 26 

Semi-routine 17 20 17 7 10 42 11 14 26 
Routine 19 22 12 6 9 47 13 15 22 
          
Managerial and 
professional 

18 24 35 8 18 125 13 21 64 

Intermediate 19 24 27 8 15 102 13 19 52 
Routine and manual 19 21 13 7 11 50 13 16 25 
          
Total* 19 23 24 8 15 89 13 19 45 
          
Weighted bases (000's) =100%        
Large employer and 
higher managerial 

1,405 1,405  1,416 1,416  2,821 2,821  

Higher professional 1,926 1,926  1,760 1,760  3,686 3,686  
Lower managerial 
and professional 

4,756 4,756  5,507 5,507  10,263 10,263  

Intermediate 1,365 1,365  2,241 2,241  3,606 3,606  
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Small employers/ 
own account 
workers 

1,993 1,993  1,842 1,842  3,834 3,834  

Lower supervisory 
and technical 

2,237 2,237  2,142 2,142  4,379 4,379  

Semi-routine 2,310 2,310  3,196 3,196  5,506 5,506  
Routine 2,544 2,544  2,860 2,860  5,403 5,403  
          
Total* 19,468 19,468  22,284 22,284  41,752 41,752  

          
Unweighted sample          
Large employer and 
higher managerial 

776 776  782 782  1,558 1,558  

Higher professional 1,012 1,012  952 952  1,964 1,964  
Lower managerial 
and professional 

2,517 2,517  2,934 2,934  5,451 5,451  

Intermediate 675 675  1,119 1,119  1,794 1,794  
Small 
employers/own 
account workers 

1,040 1,040  995 995  2,035 2,035  

Lower supervisory 
and technical 

1,147 1,147  1,096 1,096  2,243 2,243  

Semi-routine 1,176 1,176  1,647 1,647  2,823 2,823  
Routine 1,271 1,271  1,462 1,462  2,733 2,733  
          
Total* 10,024 10,024  11,610 11,610  21,634 21,634  
* The total includes those for whom NS-SEC could not be derived      
Source: General Household Survey        
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Table 11 Maximum drunk on any one day last week: by sex and gross weekly household 
income 

 

Persons aged 16 and over     Great Britain 2005 

% who drank more than 4/3 units on at 
least one day 

% who drank more than 8/6 units on at 
least one day 

Weighted base 
(000's) =100% 

 Unweighted 
sample 

Gross weekly 
household income 

Previous 
method 

Updated 
method 

% 
increase 

Previous 
method 

Updated 
method 

% 
increase 

  

Men         
Up to £200.00 29 34 16 16 18 17 3,708 1,755 
£200.01-£400.00 28 32 16 15 18 17 3,553 1,849 
£400.01-£600.00 36 41 14 20 24 22 2,949 1,541 
£600.01-£800.00 40 46 17 23 27 18 2,398 1,259 
£800.01-£1000.00 42 49 16 23 29 27 1,660 858 
£1000.01 or more 43 53 24 22 30 35 3,212 1,705 
         
Total 35 41 18 19 23 24 19,468 10,024 
         
Women         
Up to £200.00 13 22 66 6 9 54 5,412 2,634 
£200.01-£400.00 16 27 67 6 11 83 4,036 2,129 
£400.01-£600.00 25 38 54 10 18 84 3,141 1,664 
£600.01-£800.00 23 39 73 9 16 92 2,538 1,342 
£800.01-£1000.00 29 45 59 12 22 85 1,609 852 
£1000.01 or more 28 49 72 11 23 115 3,155 1,706 
         
Total 20 34 67 8 15 89 22,284 11,610 
         
All persons         
Up to £200.00 20 27 36 10 13 30 9,120 4,389 
£200.01-£400.00 22 30 37 10 14 38 7,589 3,978 
£400.01-£600.00 30 39 31 14 21 43 6,090 3,205 
£600.01-£800.00 31 43 38 15 22 39 4,936 2,601 
£800.01-£1000.00 35 47 33 18 26 46 3,269 1,710 
£1000.01 or more 36 51 43 16 27 61 6,367 3,411 
         
Total 27 37 38 13 19 45 41,752 21,634 

Source: General Household Survey        
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Table 12 Maximum drunk on any one day last week: by sex and Government Office Region 

Persons aged 16 and over     Great Britain 2005 

% who drank more than 4/3 units on at 
least one day 

% who drank more than 8/6 units on at 
least one day 

Weighted base 
(000's) =100% 

Unwgtd 
sample 

Government 
Office Region 

Previous 
method 

Updated 
method 

% 
increase 

Previous 
method 

Updated 
method 

% 
increase 

  

Men         
North East 42 46 11 21 25 18 843 426 
North West 42 48 16 24 30 25 2,269 1,186 
Yorkshire and the 
Humber 

42 47 11 25 28 16 1,733 898 

East Midlands 36 41 13 19 23 22 1,593 839 
West Midlands 31 37 20 16 19 17 1,657 879 
East of England 33 39 16 17 21 24 1,857 994 
London 26 34 28 12 17 35 2,261 1,013 
South East 31 40 28 15 21 36 2,851 1,486 
South West 33 39 21 19 23 23 1,734 925 
         
England 34 41 19 18 23 25 16,798 8,646 
Wales 34 39 14 18 22 18 962 505 
Scotland 38 43 15 22 26 23 1,708 873 
Great Britain 35 41 18 19 23 24 19,468 10,024 
         
Women         
North East 25 36 46 9 17 90 1,048 538 
North West 26 38 49 11 19 79 2,627 1,403 
Yorkshire and the 
Humber 

27 41 53 13 20 57 1,992 1,026 

East Midlands 19 33 69 7 14 102 1,714 918 
West Midlands 17 30 77 6 11 71 1,822 981 
East of England 18 32 78 7 13 99 2,082 1,129 
London 13 26 99 5 10 120 2,641 1,188 
South East 18 34 86 6 15 124 3,165 1,677 
South West 22 36 64 8 17 110 1,979 1,072 
         
England 20 34 68 8 15 92 19,070 9,932 
Wales 18 33 80 8 14 81 1,160 610 
Scotland 21 32 48 9 14 64 2,054 1,068 
Great Britain 20 34 67 8 15 89 22,284 11,610 
         
All persons         
North East 32 41 26 14 20 43 1,891 964 
North West 33 43 30 17 24 44 4,895 2,589 
Yorkshire and the 
Humber 

34 44 29 18 24 31 3,724 1,924 

East Midlands 27 36 34 13 18 45 3,307 1,757 
West Midlands 23 33 41 11 15 34 3,479 1,860 
East of England 25 35 40 12 17 46 3,939 2,123 
London 19 29 54 8 13 60 4,902 2,201 
South East 24 37 51 11 18 64 6,016 3,163 
South West 27 37 40 13 20 52 3,713 1,997 
         
England 27 37 38 13 19 47 35,867 18,578 
Wales 25 36 40 13 18 40 2,122 1,115 
Scotland 29 37 29 15 20 36 3,762 1,941 
Great Britain 27 37 38 13 19 45 41,752 21,634 
Source: General Household Survey       
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Appendix A: Previous survey practice 

General Household Survey 
 

 
Type of drink Measures asked about Alcohol units 
1998 onwards 

half pints 1 unit 
small cans 1 unit 
large cans 1.5 units 

Normal strength beer, lager, stout, 
cider or shandy (excluding cans and 
bottles of shandy) 

bottles brand and size obtained, half pint 
= 1 unit  

half pints 1.5 units Strong beer, lager, stout or cider 
(6% ABV or greater) small cans 1.5 units 

large cans 2.25 units 
bottles brand and size obtained, half pint 

= 1.5 units  
Spirits or liqueurs such as gin, 
whisky, brandy, rum, vodka, 
advocaat or cocktails 

singles 1 unit 

Sherry or martini, including port, 
vermouth, Cinzano and Dubonnet 

glasses 1 unit 

Wine, including Babycham and 
champagne 

glasses 1 unit (1 bottle=6 glasses, 1 
litre=8 glasses) 

Alcopops - ie alcoholic lemonade, 
alcoholic colas or other alcoholic 
fruit- or herb-flavoured drinks (eg 
Hooch, Two Dogs, Alcola etc) 

bottles 1.5 units 
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Health Survey for England 
 

Type of drink Measures 
asked about 

Alcohol units 

  
Current (2001)  

half pints 1 unit 
small cans 1 unit 
large cans 2 units 

 Normal strength beer, lager, stout, 
cider or shandy (excluding cans and 
bottles of shandy) 

bottles brand and size obtained, half pint = 1 
unit  

half pints 1.5 units Strong beer, lager, stout or cider 
(6% ABV or greater) small cans 1.5 units 

large cans 3 units 

 

bottles brand and size obtained, half pint = 1.5 
units  

Spirits or liqueurs such as gin, 
whisky, brandy, rum, vodka, 
advocaat or cocktails 

singles 1 unit 

Sherry or martini, including port, 
vermouth, Cinzano and Dubonnet 

glasses 1 unit 

Wine, including Babycham and 
champagne 

glasses 1 unit (1 bottle=6 glasses, 1 litre=8 
glasses) 

Alcoholic soft drink (alcopop), - such 
as Hooch, Two Dogs or Alcola 

bottles 1 unit 

half pints recoded into the 
above 

Any other types of alcoholic drink - 
up to 3 different types 

singles  
glasses  
bottles  
other  
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Omnibus Survey 
 

Type of drink Measures asked about Alcohol units 

 

1997, 1998, 2000, 2002  

half pints 1.5 units Strong beer, lager, stout or cider (6% 
ABV or greater) 

other amount (specify) 

half pints 1 unit Normal strength beer, lager, stout, cider 
or shandy (excluding cans and bottles 
of shandy) 

other amount (specify) 

Spirits or liqueurs (eg gin, whisky, 
brandy, rum, vodka, advocaat) 

singles 1 unit 

Sherry or martini, including port, 
vermouth, Cinzano and Dubonnet 

glasses 1 unit 

Wine, including Babycham and 
champagne 

glasses 1 unit 

Alcoholic lemonade, including alcoholic 
colas 

bottles 1.5 units 

Any other types of alcoholic drink specified and coded as above 

 


